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Entertain. Inspire. Educate.
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THE MISSION

Entertain
INspire
Educate

We have a unique opportunity
to create an entertaining and
educational destination where
we can advance the science
and story of space exploration.

We have every intention of
building a future national
treasure.
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LOMPOC VALUE

Entertain
Inspire
Educate

« Employment
« Construction
« Hospitality
« Office and Technical

e Bed and Sales Tax
« Tourism Spend
 Brand Value

* Land Apgrecia’rion
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E— TEAM PBDV

Destination
Performance...

Creative and Project
Management

... Is driven by meticulously
crafted experience design
for a well understood and
respected audience
guided by deep market

Design & exline intelligence.
Archl_l_ec_l_ure architecture

i) integrated EilelgCiiaNsleli%i{eiYelgle
R Operations Planning




Distinctive Competency

v' Finance &Capital

v Market Analysis

v' Design and Creative
v Legadl

v' Operations

v Marketing
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KEY ROLES

Steve Franck
CEO

Da|e|3|_u5$
\V E N T URERs

Financial Advisors Legal Team
Bob Allen JoniNewkirk reaenEmEg  David Exline
Creative Market Analysis ket Design

Wililgle
Instructional Design
Media Production
Branding
Attractions

Dimensional Design
Architecture

Market Analysis
Operations Planning
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STORYLEARNTV

Collaboration and Results

« Making Broccoli lce Cream
« Science is fascinating!
* |t works best when we start young.

» Full spectrum from informal to
magnet school
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WHY NOW-?e

A window is open...

« PBDV has invested significantly to validate the
project’s potential

Our team has decades of experience in developing
and operating theme parks & resorts

We have identified capital sources

A robust economy and growth in launch activity

Building public interest in space
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THE PROCESS

WE ARE HERE

Q12019 Q4 201 9/\ Q4 2020 /\@1 2022

Construction/Pre-
Opening

Go/NO GO

e Exclusive

* Project
dealing period

financing

* Operation
with key IP
and STEM
partners in

*Supportable
investment

eLand
Agreement

* CDs through
Opening Day

e Concept and

e Schematic
Feasibility

through DD

place

Seed funding Development

Operate
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CONCEPT AND FEASIBILITY

v'Market Assessment

v Collaborative Concept Design

v Experience Design Plan

v'Brand and Appeal Primary Research
v Attendance and Design Day Model
v'Final Concept & Financial Proforma

v' Decision to Proceed




THE NEXT STEPS

Enter info al2-month exclusive dealing period agreement with The City of Lompoc
for the property anticipating terms similar to those previously offered in your RFP

Complete our seed capital raise and finish the concept and feasibility phase

Present the results and enter info negotiations to acquire the property including
capital requirements and performance milestones

Proceed with the development of the project
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EXPERIENCE DESIGN PERFORMANCE
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Coastal California Location « Emerging entertainment destination in
Central Coastal California

- Well regarded for wine, beaches, golf and
tourist attractions

« 2000+ launches since 1958

« Live launch events

« Wine, golf and beach destination already
« 13M people live within 3 hour drive

« 1.5M already visit the region
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WHY HERE®

« Unique location with accessibility to H Unique Site
Street/101/246

« 82+ acres city owned land just 10 miles
from Pacific Ocean

« Direct viewshed into Vandenburg launch
facility

« Potential for adjacent development




exliné

architecture

Designing For Space

Spaceport America Visitor Experience

Earth/Sky Center - Spaceport Sweden
FlightWorks Alabama - Airbus Education Cen’rer
San Diego Air & Space Museum

Northrop Grumman - Flight Experience Lab
Lockheed Martin - Visitor Experience Show Room

exlifie
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The Countries With The Most ST

China

India

United States

568,000

Russia

lran

Indonesia

Japan

561,000

335,000

206,000

195,000

M Graduates

Forbes Statista¥
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Typical Budget Allocation
3%

'~ m Feasibiity & Concept Development
B Schematic Development

m Design Development

B Land/Production/Construction & Turnkey
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THE PROCESS

Initiate StoryJam Process Master Concept
Planning Testing and Schematic Design Construction Procurementjill Construction
Preliminary Concept Process Refinement Design Development Admin Documents
and
Economic Viability

4 months 12 months

Off-Site Dust Free Training

Construction Fabrication Occupancy

18-24 months
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